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SAFE AND SOUND

* Podcasting’s first look at brand safety and suitability issues from the listeners’
perspective

* 1,093 total online interviews
* Adults age 18 and older
* All respondents reported listening to a podcast in the last month

e Data weighted to match the sex, age, and ethnicity of monthly podcast listeners
from The Infinite Dial 2022
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SAMPLE DEMOGRAPHICS — GENDER

Women, 48%\

\Men, 52%
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SAMPLE DEMOGRAPHICS — AGE

35-54
37%

18-34
42%

55+
21%
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PODCAST CATEGURIES LISTENED 10

Percent indicating they “ever” listen to category

Comedy 47
Politics 36
Music 36
True Crime 34
Sports 33
History 30
Food/Cooking 26
Education 25
Technology 25

Business 25
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PERCENT RANKING EACH GENRE WITHIN TOP THREE

Percent indicating genre is in top 3

Comedy I 34
Music NG 0
True Crime NG ©°
Sports NG 0>
Politics [N > |
Food/Cooking NG |6
History I 16
Business NG 1/
Technology N 13
Healthy NS 13
Fiction & Drama I 12
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HAVE YOU EVER HEARD OF THE FOLLOWING PODCASTS?

% saying yes

The Joe Rogan Experience

The Ben Shapiro Show

52

55

The Rachel Maddow Show

Call Her Daddy 31
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HAVE YOU EVER LISTENED T0 THE FOLLOWING PODCASTS?

% saying yes

The Joe Rogan Experience

The Ben Shapiro Show

The Rachel Maddow Show 25

17

Call Her Daddy
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UBSERVATIONS
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UBSERVATIONS

When brands sponsor content that listeners find
offensive, podcasting is no different to other media:
some listeners will associate the brand with that
content.
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HOW WOULD YOU FEEL ABOUT THE BRANDES) THAT ADVERTISED ON/SPONSORED A PODCAST WHERE THE
HOST/GUEST TALKED ABOUT SOMETHING THAT OFFENDED YOU OR MADE YOU FEEL UNCOMFORTABLE?

Much lower Somewhat lower opinion No effect Somewhat Much higher
opinion of brand higher opinion opinion

Total
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WOULD YOUR OPINION OF A BRAND THAT ADVERTISED ON/SPONSORED A
PODCAST WITH OFFENSIVE CONTENT BE LOWER BEGCAUSE..?

You would think that the brand supports the offensive content you

heard 39

38

The brand was not careful in deciding which podcasts to advertise on

38

You would associate that brand with the offensive content you heard
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PERCENT WHU WOU
ADVERTISED ON'APO

CD

"NU LONGER CONSIDER A BRAND IF 1T
CAST WITH OFFENSIVE GONTENT®

— UJ

Agree, 38%
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HAVE YOU EVER BOYCOTTED A BRAND BECAUSE THEY SUPPORTED A
PODCAST THAT OFFENDED YOU OR MADE YOU FEEL UNCOMFORTABLE?
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UBSERVATIONS

However, what actually offends most podcast listeners
falls within a narrow range.
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‘00 YOU EVER LISTEN TO PODCASTS THAT INVOLVE..?”

Percent saying yes

Swear words NN 4 5
Political views different from yours NN 44
Discussion about vaccines I 37
Discussion of sexual preference/gender identity NN 52
Frank discussions of racial politics NI -1
Anti-gun or firearm discussions NN 0
Explicit discussions of sex IHIIIIIIIIIIIEEEGENGNGEGEGNGNGNGNGNN G
Explicit descriptions of violence NN © G
Critical discussion about any religion N © 3
Jokes about any religion N 10
Promotion of alcohol or illegal drugs I 16
Promotions of guns or fircarms I 15
Sexist language I 13
Racist language I 12
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Y,

-ROENT SAYIN
TOHEARING AP

Jokes about any religion

Explicit descriptions of violence

Promotions of guns or firearms

Explicit descriptions of sex

Promotion of alcohol/illegal drugs

Ciritical discussion of any religion

Discussions of sexual preference/gender identity
Frank discussions of racial politics

Anti-gun/firearm discussions
Political views different from yours
Discussions about vaccines

5 VERY OFF

JOCAST WIT

Racist Language
Sexist Language

-NDED/UNGOMFORTABLE

.

% saying “very offended/uncomfortable”

44
30
30

I 06
I 06
I 04
I 03
I 00
I 20
I 1O

Swear words I 15
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WHICH ONE OF THE FOLLOWING WOULD MAKE YOU FEEL THE MOST
OFFENDED OR UNCOMFORTABLE IF YOU HEARD 1T ON A PODCAST?

% choosing answer

Racist Language 34
Sexist Language I O
Jokes aboutany religion I 8
Explicit descriptions of sex I S
Explicit descriptions of violence I 6
Promotions of guns or fircarms M ©
Promotion of alcohol/illegal drugs I 6
Discussions of sexual preference/gender identity Il 6
Frank discussions of racial politics 1HH 4
Critical discussion of any religion 1l 3
Swear words 1H 3
Anti-gun/firearm discussions Il 3
Political views different from yours 1l 3
Discussions about vaccines M 2
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UBSERVATIONS

Don’t be racist.

<2
SOUNDS @ dison sxm  Parometer betterhelp v
PROFITABLE research MEDIA mowpod  WONDERY i AUDIOHOOK ONE.




UBSERVATIONS

With the exception of racist material (and to a lesser
degree, sexism or ridiculing religion), podcast listeners
18-54 are relatively tolerant of many categories of

potentially unsettling content - indeed, many seek it
out.
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‘00 YOU EVER LISTEN TO PODCASTS THAT INVOLVE..?”

Percent saying yes

I S/

45
I 7
I £/

45
I £ >
I 33?7
I £ | m18-34
I 30

33 35-54
I 7
I 1 m 55+
31
el
I S
25
I 00
I 37
25

B G

Swear words

Political views different from yours

Discussion about vaccines

Discussion of sexual preference/gender identity

Frank discussions of racial politics

Anti-gun or firearm discussions

Explicit discussions of sex
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‘00 YOU EVER LISTEN TO PODCASTS THAT INVOLVE..?”

Explicit descriptions of violence

Critical discussion about any religion

Jokes about any religion

Promotion of alcohol or illegal drugs

Promotions of guns or firearms

Sexist language

Racist language

Percent saying yes

I 35
27
I ©
I 05
24
I 16
I 24
19
B S
I 23
14

N 5
I 18

16
.
I 17

14
N ©
I 17
11
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Racist language

Promotions of guns or firearms

Explicit or factual descriptions of violence
Jokes about any religion

Explicit or factual discussions of sex
Promotion of alcohol or illegal drugs

ions of sexual preference/genderidentity
Sexist language

Political views different from yours

Swear words
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UBSERVATIONS

Listeners 55+ are far more sensitive to potentially
offensive content, but are also more likely to sculpt their
listening to completely avoid It.
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HOW OF TEN WOULD YOU SAY YOU LISTENED TO A PODCAST THAT DISCUSSED
TOPICS TRAT OFFENDED YOU OR MADE YOU FEEL UNGOMFORTABLE?

Frequently Sometimes

Total 14 31
18-34 16 38
35-54 19 31
55 3 18
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HAVE YOU EVER REARD A PODCAST HOST SAY SOMETHING
THAT OFFENDED YOU OR MADE YOU FEEL UNCOMFORTABLE?

% saying yes

18-34 43
35-54 40
55+ 22
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HOW WOULD YOU FEEL ABOUT THE BRANDES) THAT ADVERTISED ON/SPONSORED A PODCAST WHERE THE
HOST/GUEST TALKED ABOUT SOMETHING THAT OFFENDED YOU OR MADE YOU FEEL UNCOMFORTABLE?

Much lower Somewhat lower opinion No effect Somewhat Much higher

opinion of brand higher opinion opinion
24 41
a1 s
I %
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UBSERVATIONS

Regular listeners to otherwise non-offensive shows will
highly likely return to the podcast after a single episode
featuring uncharacteristically offensive content.
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WHICH OF THE FOLLOWING BEST DESCRIBES WRAT YOU WOULD DO IF A PODCAST YOU REGULARLY LISTEN
10 FEATURED AN EPISODE THAT OFFENDED YOU OR MADE YOU FEEL UNCOMFORTABLE?

Would continue Stop listening to specific episode; Stop listening to episode
listening to episode continue listening to other episodes and all other episodes

Total

20

Women
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WHICH OF THE FOLLOWING BEST DESCRIBES WRAT YOU WOULD DO IF A PODCAST YOU REGULARLY LISTEN
10 FEATURED AN EPISODE THAT OFFENDED YOU OR MADE YOU FEEL UNCOMFORTABLE?

Would continue St p listening to specific episode; Stop listening to episode
listening to episode ue listening to other episodes and all other episodes

18-34

17

35-54
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UBSERVATIONS

People who are passionate about content that might be
offensive or unsettling to others are extremely positive
about brands that support that content.
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PERCENT RANKING EACH GENRE WITHIN TOP THREE: MEN

Total Men
Percent indicating genre is in top 3
Comedy I Sports NN -5
YOStel =~ 000 [l oo™ 0 [KkE
True Crime I °° Music NGNS
Sports N 02 Politics NG O

Politics NN > Technology NN 13
Food/Cooking I 16 Business NG 15
History [N 16 History I 13

Business N 14 Healthy NN 13
Technology NN 13 Fiction & Drama N 12
Healthy [N 13 Arts NN 11
Fiction & Drama [ NN 12 Science N 11
I SPONSORED BY 3 5
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REASONS FOR LISTENING TO GCOMEDY PODCGASTS:

% saying reason applies

They improve your mood 70

They help pass the time 63

They provide an escape from reality

You feel personally connected to the host(s)

Your family and friends also listen to comedy podcasts

Base: Listen to comedy podcasts
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QGENT AGREEING WITH THE FOLLOWING STATEMENTS ABOUT
MEDY PODCASTS:

You are comfortable with the subject matter discussed in the 79
comedy podcasts you listen to
You think comedy podcasts are an appropriate place for
. 70
brands to advertise

Base: Listen to comedy podcasts

C )
) Il

I
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PERCENT WHO AGREE THAT THEY "LIKE [T WHEN A BRAND
SUPPORTS THEIR FAVORITE COMEDY PODCAST

Strongly Agree Agree Neither Disagree Strongly
disagre

Comedy Listeners
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PERCENT WHO AGREE THAT THEY ARE "MORE LIKELY TO REMEMBER A
BRAND IF [T ADVERTISES ON THEIR FAVORITE COMEDY PODCAST

Strongly Agree Agree Neither Disagree Strongly
disagre

Comedy Listeners
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PERCENT RANKING EAGH GENRE WITHIN TOP THREE: WOMEN

Total Women

Percent indicating genre is in top 3

Comedy NG 4 True Crime I 53
Music NG 0 Comedy HIIIIEINEGEGEGEEEE 36
True Crime I ©° Music NN ©°
Sports NG 20 Food/Cooking NN °3
Politics [ N > | Politics [N O
Food/Cooking I 16 History I 15
History [N (G Society & Culture [N 14
Business N 14 Healthy [IEE 14
Technology NN 13 Religion & Spirituality [ ENENEEEEEEEE 13
Healthy [ 13 Fiction & Drama NN 11
Fiction & Drama IIIIIN 12 Kids & Family | ©
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REASONS FOR LISTENING TO TRUE CRIME PUDCASTS:

% saying reason applies

You like solving mysteries || G -
You like learning about the methods used to solve crimes ||| GGG -/
They help pass the time ||| G -0
They provide an escape from reality ||| G 23
You feel emotionally connected to the victims of the story ||| GG 20
Your family and friends also listen to true crime podcasts _ 34
You hope to help an investigation || GGG 2
You feel personally connected to the host(s) _ 25

Base: Listen to true crime podcasts
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GENT AGRE
- CRIME PO

NG WITH THE FOLLOWING STATEMENTS ABOUT
DASTS

You are comfortable with the subject matter discussed in the 74
true crime podcasts you listen to
You think true crime podcasts are an appropriate place for
: 58
brands to advertise

Base: Listen to true crime podcasts

—
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PERCENT WHO AGREE THAT THEY "LIKE [T WHEN A BRAND
SUPPORTS THEIR FAVORITE TRUE CRIME PODCAST

Strongly Agree Agree Neither Disagree Strongly
disagre

True Crime Listeners
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PERCENT WHO AGREE THAT THEY ARE "MORE LIKELY TO REMEMBER A
BRAND IF [T ADVERTISES ON THEIR FAVORITE TRUE CRIME PODCAST

Strongly Agree Agree Neither Disagree Strongly
disagre

True Crime Listeners
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PERCENT FINDING THE JOE ROGAN EXPERIENCE "VERY OFFENSIVE

Percent saying “yes”

27

15
10

Total Heard of, never listened Ever listened

Base: Ever heard of The Joe Rogan Experience
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WOULD KNOWING A BRAND SUPPORTS THE JOE ROGAN EXPERIENCE MAKE YOU FEEL.

Total

B Much less favorable toward the brand

B Much more favorable toward the brand
Ever Listened

. 29
Heard of, never listened

1
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PERCENT FINDING CALL HER DADDY "VERY OFFENSIVE

Percent saying “yes”

18 21

12

Total Heard of, never listened Ever listened

Base: Ever heard of Call Her Daddy
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WOULD KNOWING A BRAND SUPPORTS CALL HER DADDY MAKE YOU FEEL.

Total

B Much less favorable toward the brand

B Much more favorable toward the brand
Ever Listened

Heard of, never listened
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UBSERVATIONS

The reputation of the host plays larger than the podcast;
host safety and suitability is more important than the
details of a single episode.
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HAVE YOU EVER STOPPED LISTENING TO A PODCAST SHOW BECAUSE..

Percent saying “yes”

38
34

The show mentioned something that offended you or made you  You learned things about the podcast host that you did not like
feel uncomfortable

SOUNDS @ dison sxm  Parometer betterhelp v
PROFITABLE research MEDIA owpod  WONDERY fjr AUDIOHOOK ONE.




PER
WHI

-NT AGREEING THAT "PODCAST HOSTS HAVE CONTROL OVER
1 BRANDS ADVERTISE ON THEIR SHOWS'

cCoD C)

\_Do not agree, 52%
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UBSERVATIONS

Political ads are potentially dangerous - for publishers
and advertisers - regardless of the politics of the show
and its audience.
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SAMPLE DEMOGRAPHICS = PARTY 1D

Democrat
43% Republican

26%

Other/NA
6% Independent

25%
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SAMPLE DEMOGRAPHICS - 2020 VOTE

Did not vote in 2020
17%

Prefer not to answer

Voted in 2020
81%

e 4
SOUNDS @ dison SXm barometer betterhelp v
PROFITABLE research MEDIA “owpod WONDERY firAUDIOHOOK ONE.




WHICH ONE OF THE FOLLOWING WOULD MAKE YOU FEEL THE MOST
OFFENDED OR UNCOMFORTABLE IF YOU HEARD 1T ON A PODCAST?

o
[e)
(@)
o
o
@
>

w

o1 @

Racist language 24

Sexist language - 8
Explicit or factual discussions of sex n 12

Jokes about any religion

Promotions of guns or firearms F

Discussions of sexual preference/genderidentity “ 10
Promotion of alcohol or illegal drugs “ 9

Explicit or factual descriptions of violence ‘ 7

m Democrat

H Republican

Frank discussions of racial politics r2 4

Swear words H 6

Political views different from yours H 6

<9
SOUNDS @ dison SXm barometer betterhelp
PROFITABLE research MEDIA v owpod WONDERY fIrAUDIOHOOK ONE.




WHICH OF THE FOLLOWING BEST DESCRIBES WRAT YOU WOULD DO IF A PODCAST YOU REGULARLY LISTEN
10 FEATURED AN EPISODE THAT OFFENDED YOU OR MADE YOU FEEL UNCOMFORTABLE?

Would continue Stop listening to specific episode; Stop listening to episode
listening to episode continue listening to other episodes and all other episodes

Total 31

20

Democrat 30

Republican 35
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HOW WOULD YOU FEEL ABOUT THE BRANDES) THAT ADVERTISED ON/SPONSORED A PODCAST WHERE THE
HOST/GUEST TALKED ABOUT SOMETHING THAT OFFENDED YOU OR MADE YOU FEEL UNCOMFORTABLE?

Much lower Somewhat lower opinion No effect Somewhat Much higher
opinion of brand higher opinion opinion

Total 9

10 10

Democrat 24 19 12 16

Republican 16 33 9 9
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HAVE YOU EVER BOYCOTTED A BRAND BECAUSE THEY SUPPORTED A PODCAST
THAT OFFENDED YOU OR MADE YOU FEEL UNCOMFORTABLE?

% saying yes
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HOW LIKELY WOULD YOU BE TO STOP LISTENING TO A PODCAST IF YOU HEARD A
POLITICAL AD FROM A CANDIDATE WHO SHARES YOUR VIEWS?

Somewhat likely
18%

Not at all likely
62%

Very likely
20%
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HOW LIKELY WOULD YOU BE TO STOP LISTENING TO A PODCAST IF YOU HEARD A
POLITICAL AD FROM A CANDIDATE WHO DOES NOT SHARE YOUR VIEWS?

Somewhat likely
33%

Not at all likely
44%

Very likely
23%
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HOW LIKELY WOULD YOU BE TO STOP LISTENING TO A PODCAST IF YOU HEARD A
POLITICAL AD FROM A CANDIDATE WHO SHARES YOUR VIEWS?

Very likely S Not at all likely

Total 20

Republican
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HOW LIKELY WOULD YOU BE TO STOP LISTENING TO A PODCAST IF YOU HEARD A
POLITICAL AD FROM A CANDIDATE WHO DOES NOT SHARE YOUR VIEWS?

Very likely Somewhat likely Not at all likely

Total 23 33

Democrat 31 33 36

Republican 22 30 48
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PERCENT FINDING THE BEN SHAPIRO SHOW "VERY OFFENSIVE’

Percent saying “yes”

20

14
9

Total Heard of, never listened Ever listened

Base: Ever heard of The Ben Shapiro Show
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WOULD KNOWING A BRAND SUPPORTS THE BEN SHAPIRO SHOW MAKE YOU FEEL.

Total

B Much less favorable toward the brand

B Much more favorable toward the brand
Ever Listened

Heard of, never listened
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PERCENT FINDING THE RACHEL MADDOW SHOW “VERY OFFENSIVE’

Percent saying “yes”

15 15 14

Total Heard of, never listened Ever listened

Base: Ever heard of The Rachel Maddow Show
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WOULD KNOWING A BRAND SUPPORTS THE RACHEL MADDOW SHOW MAKE YOU FEEL.

Total

B Much less favorable toward the brand

B Much more favorable toward the brand
Ever Listened

Heard of, never listened
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FHINAL THOUGHTS

Podcasts are an opt-in medium: people listen to content
because they choose to, and generally avoid what is
potentially offensive to them.
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FHINAL THOUGHTS

The greatest risk for brands advertising in podcasts is
association with a problematic host, or with a show that
Is generally offensive, and not with advertising in an
otherwise uncontroversial show that includes offensive
content.
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FHINAL THOUGHTS

Ultimately, no medium can protect itself from the off-
camera or off-mic actions of its talent. But podcasting
has tools, and the advantage of not being live, working
in its favor.

There’s no reason we can’t be leaders in brand safety
and suitability.
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