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Safe and sound

• Podcasting’s first look at brand safety and suitability issues from the listeners’ 
perspective
• 1,093 total online interviews
• Adults age 18 and older
• All respondents reported listening to a podcast in the last month
• Data weighted to match the sex, age, and ethnicity of monthly podcast listeners 

from The Infinite Dial 2022



Sample demographics – gender

Men, 52%

Women, 48%



Sample demographics – age

18-34
42%

35-54
37%

55+
21%
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Percent ranking each genre within top three
Percent indicating genre is in top 3
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52
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Call Her Daddy

The Rachel Maddow Show

The Ben Shapiro Show

The Joe Rogan Experience

Have you ever Heard of the following podcasts?
% saying yes
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Call Her Daddy

The Rachel Maddow Show

The Ben Shapiro Show

The Joe Rogan Experience

Have you ever listened to the following podcasts?
% saying yes



observations



observations

When brands sponsor content that listeners find 
offensive, podcasting is no different to other media: 
some listeners will associate the brand with that 
content.



How would you feel about the brand(s) that advertised on/sponsored a podcast where the 
host/guest talked about something that offended you or made you feel uncomfortable?

19 31 30 10 10Total

Much lower 
opinion of brand

Somewhat lower opinion No effect Somewhat 
higher opinion

Much higher 
opinion



38

38

39

You would associate that brand with the offensive content you heard

The brand was not careful in deciding which podcasts to advertise on

You would think that the brand supports the offensive content you
heard

Would your opinion of a brand that advertised on/sponsored a 
podcast with offensive content be lower because…?

Percent saying yes



Percent who would “no longer consider a brand if it 
advertised on a podcast with offensive content”

Do not agree, 62%
Agree, 38%

% giving a “4” or “5”



Have you ever boycotted a brand because they supported a 
podcast that offended you or made you feel uncomfortable?

No, 77%
Yes, 23%



observations

However, what actually offends most podcast listeners 
falls within a narrow range.



12
13

15
16

19
23

26
26
26

31
32

37
44
45

Racist language
Sexist language

Promotions of guns or firearms
Promotion of alcohol or illegal drugs

Jokes about any religion
Critical discussion about any religion

Explicit descriptions of violence
Explicit discussions of sex

Anti-gun or firearm discussions
Frank discussions of racial politics

Discussion of sexual preference/gender identity
Discussion about vaccines

Political views different from yours
Swear words

“Do you ever listen to podcasts that involve…?”
Percent saying yes
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44

Discussions about vaccines
Political views different from yours

Anti-gun/firearm discussions
Swear words

Frank discussions of racial politics
Discussions of sexual preference/gender identity

Ciritical discussion of any religion
Promotion of alcohol/illegal drugs

Explicit descriptions of sex
Promotions of guns or firearms
Explicit descriptions of violence

Jokes about any religion
Sexist Language
Racist Language

Percent saying “very offended/uncomfortable” 
to hearing a podcast with…

% saying “very offended/uncomfortable”
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34

Discussions about vaccines
Political views different from yours

Anti-gun/firearm discussions
Swear words

Critical discussion of any religion
Frank discussions of racial politics

Discussions of sexual preference/gender identity
Promotion of alcohol/illegal drugs

Promotions of guns or firearms
Explicit descriptions of violence

Explicit descriptions of sex
Jokes about any religion

Sexist Language
Racist Language

Which one of the following would make you feel the most 
offended or uncomfortable If you heard it on a podcast?

% choosing answer



observations

Don’t be racist.



observations

With the exception of racist material (and to a lesser 
degree, sexism or ridiculing religion), podcast listeners 
18-54 are relatively tolerant of many categories of 
potentially unsettling content – indeed, many seek it 
out.
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Discussion about vaccines

Political views different from yours

Swear words

18-34
35-54
55+

“Do you ever listen to podcasts that involve…?”
Percent saying yes
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55+

“Do you ever listen to podcasts that involve…?”
Percent saying yes
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Swear words

Political views different from yours

Sexist language

Discussions of sexual preference/gender identity

Promotion of alcohol or illegal drugs

Explicit or factual discussions of sex

Jokes about any religion

Explicit or factual descriptions of violence

Promotions of guns or firearms

Racist language

18-34
35-54
55+

Which one of the following would make you feel the most 
offended or uncomfortable If you heard it on a podcast?

% choosing answer



observations

Listeners 55+ are far more sensitive to potentially 
offensive content, but are also more likely to sculpt their 
listening to completely avoid it.



How often would you say you listened to a podcast that discussed 
topics that offended you or made you feel uncomfortable?

3
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31

38

31

55+

35-54

18-34

Total

Frequently Sometimes



Have you ever heard a podcast host say something
that offended you or made you feel uncomfortable?

22

40

43

38

55+

35-54

18-34

Total

% saying yes



How would you feel about the brand(s) that advertised on/sponsored a podcast where the 
host/guest talked about something that offended you or made you feel uncomfortable?

19

17

15

30

31

32

32

27

30

24

31

39

10

14

8

3

10

13

14

1

Total

18-34

35-54

55+

Much lower 
opinion of brand

Somewhat lower opinion No effect Somewhat 
higher opinion

Much higher 
opinion



observations

Regular listeners to otherwise non-offensive shows will 
highly likely return to the podcast after a single episode 
featuring uncharacteristically offensive content.



Which of the following best describes what you would do if a podcast you regularly listen 
to featured an episode that offended you or made you feel uncomfortable?

31

42

19

49

42

57

20

16

24

Total

Men

Women

Would continue 
listening to episode

Stop listening to specific episode; 
continue listening to other episodes

Stop listening to episode 
and all other episodes



Which of the following best describes what you would do if a podcast you regularly listen 
to featured an episode that offended you or made you feel uncomfortable?
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35-54

55+

Would continue 
listening to episode

Stop listening to specific episode; 
continue listening to other episodes

Stop listening to episode 
and all other episodes



observations

People who are passionate about content that might be 
offensive or unsettling to others are extremely positive 
about brands that support that content.



Percent ranking each genre within top three: men
Percent indicating genre is in top 3
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Reasons for listening to comedy podcasts:
% saying reason applies

Base: Listen to comedy podcasts

30

33

54

63

70

Your family and friends also listen to comedy podcasts

You feel personally connected to the host(s)

They provide an escape from reality

They help pass the time

They improve your mood



Percent agreeing with the following statements about 
comedy podcasts:

Base: Listen to comedy podcasts

70

72

You think comedy podcasts are an appropriate place for
brands to advertise

You are comfortable with the subject matter discussed in the
comedy podcasts you listen to



Percent who agree that they “like it when a brand 
supports their favorite comedy podcast”

39 27 28 5 1Comedy Listeners

Strongly Agree Agree Neither 
agree/disagree

Disagree Strongly 
disagree



Percent who agree that they are “more likely to remember a 
brand if it advertises on their favorite comedy podcast”

35 28 27 6 4Comedy Listeners

Strongly Agree Agree Neither 
agree/disagree

Disagree Strongly 
disagree



Percent ranking each genre within top three: women
Percent indicating genre is in top 3
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Reasons for listening to true crime podcasts:
% saying reason applies

Base: Listen to true crime podcasts

25

28
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40
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57

You feel personally connected to the host(s)

You hope to help an investigation

Your family and friends also listen to true crime podcasts

You feel emotionally connected to the victims of the story

They provide an escape from reality

They help pass the time

You like learning about the methods used to solve crimes

You like solving mysteries



Percent agreeing with the following statements about 
true crime podcasts:

Base: Listen to true crime podcasts

58

74

You think true crime podcasts are an appropriate place for
brands to advertise

You are comfortable with the subject matter discussed in the
true crime podcasts you listen to



Percent who agree that they “like it when a brand 
supports their favorite True Crime podcast”

32 23 37 6 3True Crime Listeners

Strongly Agree Agree Neither 
agree/disagree

Disagree Strongly 
disagree



Percent who agree that they are “more likely to remember a 
brand if it advertises on their favorite true crime podcast”

28 24 32 12 4True Crime Listeners

Strongly Agree Agree Neither 
agree/disagree

Disagree Strongly 
disagree



Percent finding the joe rogan experience “very offensive”

15

27

10

Total Heard of, never listened Ever listened

Percent saying “yes”

Base: Ever heard of The Joe Rogan Experience



Would knowing a brand supports The Joe Rogan Experience make you feel…

5

25

19

29

6

14

Heard of, never listened

Ever Listened

Total

Much less favorable toward the brand
Much more favorable toward the brand



Percent finding call her daddy “very offensive”

18
12

21

Total Heard of, never listened Ever listened

Percent saying “yes”

Base: Ever heard of Call Her Daddy



Would knowing a brand supports call her daddy make you feel…

16

34

27

8

7

8

Heard of, never listened

Ever Listened

Total

Much less favorable toward the brand
Much more favorable toward the brand



observations

The reputation of the host plays larger than the podcast; 
host safety and suitability is more important than the 
details of a single episode.



Have you ever stopped listening to a podcast show because…

38
34

The show mentioned something that offended you or made you
feel uncomfortable

You learned things about the podcast host that you did not like

Percent saying “yes”



Percent agreeing that “Podcast hosts have control over 
which brands advertise on their shows”

Do not agree, 52%
Agree, 48%

% giving a “4” or “5”



observations

Political ads are potentially dangerous – for publishers 
and advertisers - regardless of the politics of the show 
and its audience.



Sample demographics – party id

Democrat
43% Republican

26%

Independent
25%

Other/NA
6%



Sample demographics – 2020 vote

Voted in 2020
81%

Did not vote in 2020
17%

Prefer not to answer
2%
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Political views different from yours

Swear words

Frank discussions of racial politics

Explicit or factual descriptions of violence

Promotion of alcohol or illegal drugs

Discussions of sexual preference/gender identity

Promotions of guns or firearms

Jokes about any religion

Explicit or factual discussions of sex

Sexist language

Racist language

Democrat

Republican

Which one of the following would make you feel the most 
offended or uncomfortable If you heard it on a podcast?

% choosing answer



Which of the following best describes what you would do if a podcast you regularly listen 
to featured an episode that offended you or made you feel uncomfortable?
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30
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49

46

51

20
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14

Total

Democrat

Republican

Would continue 
listening to episode

Stop listening to specific episode; 
continue listening to other episodes

Stop listening to episode 
and all other episodes



How would you feel about the brand(s) that advertised on/sponsored a podcast where the 
host/guest talked about something that offended you or made you feel uncomfortable?
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Total
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Much lower 
opinion of brand

Somewhat lower opinion No effect Somewhat 
higher opinion

Much higher 
opinion



Have you ever boycotted a brand because they supported a podcast 
that offended you or made you feel uncomfortable?

23

29

23

Republican

Democrat

Total

% saying yes



How likely would you be to stop listening to a podcast if you heard a 
political ad from a candidate who shares your views?

Very likely
20%

Somewhat likely
18%

Not at all likely
62%



How likely would you be to stop listening to a podcast if you heard a 
political ad from a candidate who does not share your views?

Very likely
23%

Somewhat likely
33%

Not at all likely
44%



How likely would you be to stop listening to a podcast if you heard a 
political ad from a candidate who shares your views?
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Very likely Not at all likely



How likely would you be to stop listening to a podcast if you heard a 
political ad from a candidate who does not share your views?
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36

48

Total

Democrat

Republican

Very likely Not at all likely



Percent finding the ben Shapiro show “very offensive”

14
20

9

Total Heard of, never listened Ever listened

Percent saying “yes”

Base: Ever heard of The Ben Shapiro Show



Would knowing a brand supports The ben Shapiro show make you feel…

8
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24

4

12

Heard of, never listened

Ever Listened

Total

Much less favorable toward the brand
Much more favorable toward the brand



Percent finding the Rachel maddow show “very offensive”

15 15 14

Total Heard of, never listened Ever listened

Percent saying “yes”

Base: Ever heard of The Rachel Maddow Show



Would knowing a brand supports The Rachel maddow show make you feel…

8

29
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9

12

Heard of, never listened

Ever Listened

Total

Much less favorable toward the brand
Much more favorable toward the brand



Final thoughts

Podcasts are an opt-in medium: people listen to content 
because they choose to, and generally avoid what is 
potentially offensive to them.



Final thoughts

The greatest risk for brands advertising in podcasts is 
association with a problematic host, or with a show that 
is generally offensive, and not with advertising in an 
otherwise uncontroversial show that includes offensive 
content.



Final thoughts

Ultimately, no medium can protect itself from the off-
camera or off-mic actions of its talent. But podcasting 
has tools, and the advantage of not being live, working 
in its favor.

There’s no reason we can’t be leaders in brand safety 
and suitability.



Safe and sound
Brand Safety and Suitability in Podcasting


