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Methodology
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In June 2024, Sounds
Profitable partnered
with Signal Hill Insights
to field an online study
of 5071 Americans ages
18+ - the largest public
study of podcasting in
America. Of those, 793
had consumed a True
Crime podcastinthe
last month.
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The sample was
weighted to the most
recent census datato
be representative

of the US population,
using a single source,
conducted identically
to the 2023 study

Respondents were
asked a variety of
questions about
podcasting, including
whether they listen,
how often, and why
they do or do not
listen to podcasts

\\\y/,

Topics also included
churn, what leads to
decreases in listening
over time, and
general perceptions
of the medium and

Its creators




SOUNDS

162 of Americans 18+ consumed a True Crime podcast in
the last month - approximately 42 million persons

Which of the following
podcast genres have
you consumed In the
last 30 days?

I 55 6
I 5194
I 50 2%
I O %
I 29 %

Comedy
News
Sports
Political Talk
True Crime

History

Celebrity Interviews
Self-Improvement
Pop Culture

Health & Fitness

TV & Film
Technology

Sponsored by

Ibsyn

Liberated Syndication

Drama or Fiction
Science
Business
Spirituality
Education

Base: Have listened to a Video Gaming

podcast in the last month Religion
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SOUNDS
Age Profile:

US Population
18-34
29%

True Crime
Podcast Consumers

True Crime
Podcast Consumers

55+
22%

Sponsored by

XElbsyn

Liberated Syndication

Base: Past Month Podcast Listeners




SOUNDS
Gender Profile:

US Population

True Crime o
Podcast Consumers 51%

True Crime
Podcast Consumers

Sponsored by

XElbsyn

Liberated Syndication

Base: Past Month Podcast Listeners




SOUNDS

Which of the following
podcast genres have
you consumed In the
last 30 days?

Women - #1 Genre

Sponsored by

iIbsyn

Liberated Syndication

Base: Have listened to a
podcast in the last month

True Crime
Comedy

News

Celebrity Interviews
Self-Improvement
Health & Fitness
Political Talk

Pop Culture
Drama or Fiction
Spirituality
History

TV & Film
Education
Religion

Sports

Science

Business
Technology

Video Gaming




SOUNDS
Race/EthniCity True Crime Podcast Consumers

Race/Ethnicity Total Population

White 76% 75%

Black/African American 14% 16%

Hispanic/Latino 17% 21%
Sponsored by

iIbsyn

Liberated Syndication

Asian American 5% 4%




SOUNDS

Educational
Attainment

True Crime Podcast Consumers

Education Level Total Population True Crime Consumers

High School or below 39%
At least some college 61%
Some college/two-year Degree 26%

Sponsored by

Four-year degree or higher 35%

L]
* I Imw Post Graduate Degree 12%

Liberated Syndication
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SAUNDS Total Population

Household Income: $69,250 per year
Higher Income

True Crime Podcast Consumers

$69,368 per year

Sponsored by HHI Greater than 75K

)El'bs I

Total Population True Crime Podcast Consumer

Base: Past Month Podcast Listeners




SOUNDS
Usage Trends - Last

12 Months YouTube 51%
Facebook .22%

True Crime Podcast
consumers

Spending MORE Time With Spending LESS Time With

Podcasts

free AM/FM
Streamin o
TV J Broadcast 21%

Free
Streaming

- Music
Elibsyn .y
Liberated Syndication

Instagram

Sponsored by
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SOUNDS

When was the
last time, If ever,
YOU consumed

a podcast, either
audio or video?

Sponsored by

XElbsyn

Liberated Syndication

True Crime Podcast Consumers

In past 30 days
206%

In past week

14%

Weekly Consumption - 7 Hours/Week

(Other podcast users - 6 hours/week)



SOUNDS

Looking at the following
benefits associated with
podcasts, how importantis
each benefit to you?

True Crime Podcast
consumers

Sponsored by

XElbsyn

Liberated Syndication

True Crime Consumers seek companionship

Listen to discussions on topics of
interest

Somethingto listentoin the car
or while traveling

Something to listen to while
walking or exercising

Have audio to accompany
household chores

Audio to keep me company

Voices and conversation to keep
me company when|'m alone

Top 6 Benefits
(% Somewhat/Very Important)

90%




SOUNDS

Which of the following
podcast genres have you
consumed in the last 30
days”

True Crime Podcast
consumers

Sponsored by

Ibsyn

Liberated Syndication

True Crime

History

Political Talk
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Do you currently
isten to any of the
following podcast
types”

88%

71% 64%9%
51%
53%

True Crime Podcast
consumers

Sponsored by

L]
’E I Im A podcast that publishes a A podcast thatreleases Alimited series podcast with
new episode regularly (e.g. episodes occasionally, but a fixed number of episodes

Liberated Syndication every day, week or month)  not on a fixed schedule

. Non-True Crime Podcast Users




SOUNDS

3rand Perceptions:
_Ikelihood to consume a
podcast about a favorite
brand or product

True Crime Podcast
consumers

Sponsored by

XElbsyn

Liberated Syndication




SOUNDS

3rand Perceptions:
Does acompany's No Effect
iInvolvement make you 49%
more/less likely to try a
new podcast?

True Crime Podcast

Consumers
More Likely

Lb6%

Sponsored by

- Less Likely
XEllbsyn

Liberated Syndication

(Non-True Crime - 34%)
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SOUNDS

Aside from personal
recommendations, which of
the following are ways you
find your podcasts?

True Crime Podcast
consumers

Sponsored by

iIbsyn

Liberated Syndication

YouTube

Searching on the Internet

Reccomendations from other podcast hosts



SOUNDS

DO people in your social circle ever recommend Do you ever recommend podcasts to people in
podcasts to you? (True Crime Consumers) your social circle? (True Crime Consumers)

Among those who say people in social circle listen to
podcasts

Among those who ever listened to podcasts
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SOUNDS

How likely are you

to listen to a podcast
recommended by someone
IN your

social circle?

True Crime Podcast
consumers

Sponsored by

XElbsyn

Liberated Syndication

Unlikely
14%




SOUNDS

Why would you check out a
podcast recommended by
someone in your social circle? [like to learn new things

True Crime Podcast
consumers

I'm always looking for new podcasts

Sponsored by

Jles
= I yn I've had good experiences

Liberated Syndication with podcast recommendations




SOUNDS

How often do you
Isten to podcasts
with other people
(co-listening)?

M Rarely/Never

B Occasionally

B Always/Most of the
time

Sponsored by

XElDSyN

Liberated Syndication

Non-True Crime True Crime Podcast
Consumers Consumers




Summary Findings
A

True Crimeis the number one podcast oenre with Women in
America, and in the top five overall.




Summary Findings
2

The True Crime audience isvery ¢ Vo=, and over-indexes
with Hispanic/Latino and Black audiences.




Summary Findings

True Crime audiences primarily come to podcasting as a
companion medium - one that accompanies them on a wide
variety of activities where media Is not necessarily
consumed, and where



Summary Findings
“

The True Crime podcast Consumeris = cvangelist for the
mecium =more likely to recommend podcasts, and also

more likely to consume podcasts with other people




Summary Findings
5

People who consume True Crime podcastsare « < roimely
‘ccoptive o brancs —both as advertisers and as producers

of podcast content.







