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Methodology
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In Jan/Feb 2025, The sample was Respondents had to Topics included
Sounds Profitable weighted to the most consume at least one overall reach of each
partnered with Signal recent census datato type of ad-supported media, attentiveness
Hill Insights to field an be representative media to qualify. ALL to advertising,

online study of 5005 of the US population, media users were trust/credibility of
Americans ages 18+ - using a single source, stipulated to be users each channel, and
the largest public study matching The Podcast of the ad-supported post-exposure

of podcasting and Landscape (2024) version of each media effectiveness
advertising in America channel
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Monthly Usage:
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Facebook

Premium TV Streaming Services - WITH ADS
AM/FM Broadcast Radio, on aregular radio
YouTube WITH ADS (not Premium)

Free Streaming Music WITH ADS

Network or Cable TV - WITH ADS

Free TV Streaming Services WITH ADS
Instagram

Mobile or smartphone games with ads
TikTok

Paid Streaming Music WITH ADS

Streaming AM/FM Radio

Base: Americans 18+




SOUNDS
Monthly Usage:

Podcasts WITH ADS
Ad-Supported Media Snapchat
X [ Twitter

Console or PC videogames with ads (e.qg.

Reddit

Satellite Radio WITH ADS (e.g. talk, news)
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Awareness, Trial
and Usage of
Audio and/or
Video Podcasts
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Conversion from trial to
weekly usage: 50%
9496
714%
53%
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Monthly Podcast Consumers

Usage Profile

Ad-supported

Podcast Consumers
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US Population
18-34
Age Profile 29%
Ad-supported
Podcast Consumers
Monthly Consumers:
Ad-supported Podcasts
18-34
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SOUNDS

US Population

Gender Profile

Ad-supported

Podcast Consumers
Monthly Consumers:
Ad-supported Podcasts
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Percentage of monthly
users by media type Facebook
who convert to Instagram
daily/"near dally” usage TikTok

Network or Cable TV - WITH ADS

Premium TV Streaming Services - WITH ADS...

Mobile or smartphone games with ads (e.qg...

YouTube WITH ADS (not Premium)

Sponsored by Snapchat
AMERICAN _
PUBLIC MEDIA® X [ Twitter
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Console or PC videogames with ads
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Base: Monthly users for each media type, 18+
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Percentage of monthly

users by media type Free TV Streaming Services WITHADS | RAL 2
who convert to Free StreamingMusic WITH ADS |
. 33 . 33
daily/"near daily” usage reegram
Paid Streaming Music WITH ADS 019
Podcasts WITH ADS 0196
Sponsored by Reddit
UBLIC MEDIA Satellite Radio WITH ADS (e.g. talk, news)
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Average Conversion, Monthly-to-Daily: 70%
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Base: Monthly users for each media type, 18+
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Percentage of monthly

users by media type Facebook

who convert to Premium Streaming TV with Ads

usage (near daily AND Network/Cable TV

one of top four TikTok
choices) Instagram

YouTube WITH Ads
AM/FM Broadcast Radio

Sponsored by Free Streaming Music
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Base: Monthly users for each media type, 18+
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Percentage of monthly

users by media type xitwitter [JIEEER

who convert to Satellite Radio with Ads 26

usage (near daily AND Console games WiTHAcs [

one of tQp four Paid Streaming Music WITHAds [ AA
choice S) Podcasts with Ads  [IIEEE

Streaming AM/FM  [ESEZ4

Telegram 199%
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Base: Monthly users for each media type, 18+
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Demographics
Ad-supported Audio
by users

for each platform
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Age: Prime Users of Ad-Supported Audio

Free Streamed Music

A 39% 39%

Paid Streamed Music

oot 33% 40%

AM/FM Streaming (w/ads) 249

AM/FM Broadcast (w/ads) BESA 33%

Podcasts (w/ads)

W 18-34 W 35-54 W55+

Base: For each media type, “Prime” users comprise adults 18+ who name media one of their top four
ad-supported media choices, used daily or "near daily”
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What other media Podcast PRIMES are also PRIME consumers of...
channels are MOST

importa NT to Podcast Premium TV Streaming Services - WITH ADS.. 66%
Primes”? YouTube WITH ADS (not Premium) 53%

Instagram 50%

TikTok 4,9%

Network or Cable TV - WITH ADS 4L47%
Free Streaming Music (e.g. Spotify or... L6%

Sponsored by Facebook L 4%

AMERICAN | .
7 PUBLIC MEDIA° AM/FM Broadcast Radio, on aregular radio L2%
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Base: For each media type, “Prime” users comprise adults 18+ who name media one of their top four
ad-supported media choices, used daily or "near daily”
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Comedy

Which of the following News

Sports
podcast genres have S
you consumed In the True Crime

History

|aSt 30 days? Celebrity Interviews

Self-Improvement
Pop Culture
Health & Fitness
TV & Film

Sponsored by Technology
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SOUNDS

Which of the following

podcast genres have Comedy 40%
you consumed inthe News 39%
last 30 days’? Sports 37%

Political talk 31%
True Crime 30%
Health & Fitness 29%

TV & Film 27%
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Which of the following

podcast genres have Video gaming
you consumed inthe Pop culture
last 30 days? Drama or Fiction

Celebrity Interview
Science
Business

Education
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Base: Monthly ad-supported podcast consumers 18+
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Monthly Ad-supported Podcast Consumers

In the past month, how Watch

exclusively

have you consumed Watch mostly on video

onvideo

‘New Heights, With 25% 13%
Jason and Travis Kelce?

Listen exclusively on
audio
12%
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Base: Ad-supported podcast consumers who have consumed "New Heights” in the past month




SOUNDS PRIME Users

Podcasts WITH ADS 86%

Have you seen or heard
an advertisement on Network or Cable TV — WITH ADS 82%

AM/FM Broadcast Radio, on a regular radio 81%

aﬂy Of these med |a ih Free TV Streaming Services WITH ADS 79%
TikTok 78%

the paSt Week or seven Premium TV Streaming Services — WITH ADS 77%
days? Twitch 77%
Streaming AM/FM Radio 76%

YouTube WITH ADS (not Premium) 75%

Mobile or smartphone games with ads 73%

Instagram 71%

Free Streaming Music WITH ADS 71%

X / Twitter 68%

Sponsored by Facebook 67%
AMERICAN Reddit 63%

< PUBLIC MEDIA Paid Streaming Music WITH ADS 59%
betterhelp Console or PC videogames with ads 59%
ESri1 Podcasts Snapchat 56%

Satellite Radio WITH ADS (e.g. talk, news) 56%
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Threads 54%
Discord 34%
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Base: For each media type, “Prime” users comprise adults 18+ who name media one of their top four
ad-supported media choices, used daily or "near daily”




Summary

More than three in ten Americans 18+ are monthly
consumers of ad-supported podcasts

here Is a sizable percentage of the podcast audience that
does not perceive that they encounter ads - the podcast
experience is unusual in that the Premium vs. Ad-
supported is not necessarily a deliberate choice




Summary

The conversion of monthly consumers to near-daily
and "PRIME” consumers is below average

While podcasts remain an important choice, that doesn't
necessarily convert to a daily cadence




Summary

Podcasting may be the gateway to spoken-word
audio for 18-34s

With streaming music’s prominence, and the continued
decline of commercial AM/FM radio with 18-34s,
podcasting carries an important torch for the future of
spoken word audio




Summary

e Podcasting is the most versatile medium

More and more, we are learning that people dip back
and forth between audio and video versions of their
favorite shows - this versatility is something we need to

trumpet




Summary

e Podcast consumers pay attention

While our next report will delve more deeply into
attention metrics across media channels, it is clear that
the ad-supported podcast audience Is paying attention
to messages from brands
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© Build a Theater,
not a Stage
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FINndings & Action Steps

GIFT GUIDE HOUSE SHOES BAGS & LEATHER GOODS EYEWEAR PEN & PAPER CAMERAS & ALBUMS ACCESSORIES STORE LOCATIONS
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©® Curatea
Boutique.

PAPER REPUBLIC KoLO KOLO KOLO
Timeless Weekly Planner XL Chelsea Large Bag Patrol Waxed Passport Holder Harrison Screen Readers
From $25.00 $295.00 $175.00 $65.00

Black Wax Ochre Wax Blue
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KOLO ROMEO ITOYA KoLo
Cambridge Weekender Duffle No.3 Ballpoint Pen Extra Slim A5 Notebook Juno Daypack
$425.00 $195.00 $18.00 $225.00

6 Sage Wax Vintage Rose Persimmon Wax
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FINndings & Action Steps

© Singthe Same Song.




s p “Eound Time. not "The Ultimate “Screen-free “Deepen your

Spent Time” - Companion” - Moments of Zen” Understanding,
The only content unlike pure video, Give your eyes a not your
you can fully podcasts stay break - also great screen time” -
absorb doing with you for Kids/Family guilt-free media
_ something else. wherever you go podcasts! that enriches,
CO e M essa g 18 g Why choose and keep you not depletes.
productivity OR company Stop mindless

fOr POd Ca Stl ng enrichment? doomscrolling!

Talking points to weave into e G 0 e

your podcast - try to hit at

least one cvery ep|SOde! “Take Back Your “Be Part of the “Fewer Ads, Better “The Versatile
Commute/Chores/ Conversation” - Quality” - we are Medium® - No other
Workout™ - Turn connect to like- selective about our medium is so flexible
life’s necessary minded people SpONSOrs, SO you - video when you
tasks into who are hear fewer ads and can watch, audio
opportunities to passionate about only ads from brands when you can't!
learn and laugh the same things that support what

you love
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Coming Next from The Advertising Landscape!
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The Advertising Landscape 2025 Part Two:

Subscribe to Sounds Profitable for updates!
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