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Methodology

(2]

In Jan/Feb 2025, Sounds
Profitable partnered with
Signal Hill Insights to field
an online study of 5005
Americans ages 18+ - the
largest public study of
podcasting and advertising
In America

Sponsored by bEttthElp

OoOv
S

The sample was weighted
to the most recent census
data to be representative
of the US population,
using a single source,
matching The Podcast
Landscape (2024)

Respondents had to
consume at least one type
of ad-supported media to
qualify. ALL media users
were stipulated to be
users of the ad-supported
version of each media
channel

MEDIA AMERICAN

BODIES PUBLIC MEDIA

Topics included overall
reach of each media,
attentiveness to
advertising,
trust/credibility of each
channel, and post-
exposure effectiveness
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SOUNDS

Monthly Usage:

Facebook

Ad_Su p ported M ed |a Premium TV Streaming Services — WITH ADS
AM/FM Broadcast Radio, on a regular radio

YouTube WITH ADS (not Premium)

Free Streaming Music WITH ADS

Network or Cable TV —WITH ADS

Free TV Streaming Services WITH ADS

Instagram

Sponsored by Mobile or smartphone games with ads

AMERICAN _
PUBLIC MEDIA® TikTok

betterhelp Paid Streaming Music WITH ADS
=>r11 Podcasts

Streaming AM/FM Radio
MEDIA I

3 T IPODCAST
BODIES NETWORK

npr signalhl

Base: Americans 18+




SOUNDS

Monthly Usage:

Podcasts WITH ADS 31%

Ad-Supported Media Snapchat 29%

X / Twitter 28%

Console or PC videogames with ads (e.g. Apex
Legends, Fortnite, Rocket League)

Reddit 25%

27%

Satellite Radio WITH ADS (e.g. talk, news) 21%

Discord 14%

Sponsored by

(o)
AMERICAN Telegram MY
PUBLIC MEDIA®

<9
betterhelp Threads MRV

=>r-11 Podcasts
Twitch MERYA

MEDIA rep——

ST ] PODCAST
BODIES NETWORK
Insights

Base: Americans 18+




SOUNDS

Have you seen or heard an
advertisement on any of
these media in the past
week or seven days?

Sponsored by

AMERICAN
PUBLIC MEDIA®

€ 4
betterhelp
=or-11 Podcasts

MEDIA rep——

TSl PODCAST
BODIES NETWORK

PRIME Users

Podcasts WITH ADS

Network or Cable TV — WITH ADS
AM/FM Broadcast Radio, on a regular radio
Free TV Streaming Services WITH ADS
TikTok

Premium TV Streaming Services — WITH ADS
Twitch

Streaming AM/FM Radio

YouTube WITH ADS (not Premium)
Mobile or smartphone games with ads
Instagram

Free Streaming Music WITH ADS

X / Twitter

Facebook

Reddit

Paid Streaming Music WITH ADS

Console or PC videogames with ads
Snapchat

Satellite Radio WITH ADS (e.g. talk, news)
Telegram

Threads

Discord

npr signalhl

Base: For each media type, “Prime” users comprise adults 18+ who name media one of their top four ad-
supported media choices, used daily or "near daily"




SOUNDS

Reach Decay (Effective Reach - Actual Reach)

Have you seen or heard an .
advertlsement On any Of * Podcasts WITH ADS I 4
Telegram |G 6

these media in the past Threods EE—
week or seven days?

Streaming AM/FM Radio NG 3
TikTok I O
X/ Twitter I ©
Satellite Radio WITH ADS (e.g. talk,... I NNIEENEEEEN ©
Discord NG ©
Reddit NI O

Network or Cable TV—WITH ADS I 10 Average Decay - 11 PP

Free TV Streaming Services WITH ADS NN 11 —

AM/FM Broadcast Radio, on a regular... INNEG=GcINGNGNGNGEGEGEGEGENEGEGEGEGE 13
Sponsored by

Snapchat I | 3
AMERICAN

. PUBLIC MEDIA® Paid Streaming Music WITH ADS I 15
-]
betterhelp Instagram 15
E==r1 1 Podcasts Free Streaming Music WITH ADS I 16
YouTube WITH ADS (not Premium) [ NN 16

MOE DI AS PODCAST Premium TV Streaming Services —... I | 7
BODIE NETWORK

npr signalhl

Facebook I 2 4

0 5 10 15 20 25




SOUNDS

Have you seen or heard an
advertisement on any of
these media in the past
week or seven days?

Sponsored by

betterhelp

MEDIA

BODIES

AMERICAN
PUBLIC MEDIA®

E=>r1 1 Podcasts
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Insights

Prime Users of each medium recalling an ad in that medium in past week

N\

Podcast Ads are the best
way to get the attention
of female consumers

—=Total =—Male —Female

Base: For each media type, “Prime” users comprise adults 18+ who name media one of their top four ad-
supported media choices, used daily or "near daily"



SOUNDS

Have you seen or heard an
advertisement on a
podcast in the past week
or seven days?

Sponsored by

AMERICAN
PUBLIC MEDIA
\ € 4
betterhelp
==r-1 1 Podcasts
MEDIA S

{5 JPODCAST
BODIES N ORK
npr signalHill

18-34 35-54

Base: For each media type, “Prime” users comprise adults 18+ who name media one of their top four ad-
supported media choices, used daily or "near daily"




SOUNDS

Audiences Trust Podcasting Content

“The content on [MEDIA] is pcort. e ——— 55
generally factual and T —— 2%

Podcasts WITH ADS 51% *

7,
accurate Streaming AM/FM Radio G 5 1%

TikTok I 4 7%
Paid Streaming Music WITH ADS (e.g. Amazon Prime Music, Tuneln) [IIIININGGEGEGEGEGEEEEEEEEEEEEEEEN 47%
AM/FM Broadcast Radio NG 15%
Free Streaming Music (e.g. Spotify or Pandora with ads, AccuRadio) IIIIIIEIENEG@GENENENNEGNGGNGNEGEGNGNNGEGEG 43%
Premium TV Streaming Services — WITH ADS (e.g. Peacock, Paramount Plus,... INIEIEGzGzcmNNGzGgGGEGEGEGEGEGEGEGEGEGEGEGNE 413%
Free TV Streaming Services WITH ADS (e.g. Pluto, FreeVee, Roku Channel, Tubi) NG 42%
X/ Twitter NN 4.0%
Network or Cable TV—WITH ADS NG 33%
YouTube WITH ADS (not Premium) IS 37%

Sponsored by

Instagram NN 36%
AMERICAN

% PUBLIC MEDIA’ Satellite Radio WITH ADS (e.g. talk, news) [ NN 36%

betterhelp Reddit NG 35%

Eornn Pockasts Snapchat NN 33%
Threads IIIINININGEEGEGNENEEN 30%

]
I;IOEDI:I) !EAS Sirius XM noncg%.[( Facebook NG 27%

npr signalhl

Telegram NG 6%

0% 10% 20% 30% % % % % % 90%

Base: For each media type, “Prime” users comprise adults 18+ who name media one of their top four ad-
supported media choices, used daily or "near daily"




SOUNDS

“What percentage of the

Podcast Advertising Claims are Trusted

Twitch I 49%

advertising claims made podcasts WITH ADS e Y

O n [ M E D IA] d O yO u Streaming AM/FM Radio, on a website, mobile app or smart speaker [ HIIIIIIGINGENEENENENENENENENEGENEENEGENEGENEGNE 48%
. ?” AM/FM Broadcast Radio, on a regular radio IIINIILDDDEEE 47 %
be I I eve tO be t ru e : Paid Streaming Music WITH ADS (e.g. Amazon Prime Music, Tuneln) [N 47%

Premium TV Streaming Services — WITH ADS (e.g. Peacock, Paramount Plus, ... I 47%
Network or Cable TV—-WITH ADS I 46%
Free TV Streaming Services WITH ADS (e.g. Pluto, FreeVee, Roku Channel, Tubi) HIIIIIINGEGGEEEEEE 46%
TikTok NN 45%
Telegram NG 44%
Satellite Radio WITH ADS (e.g. talk, news) [ EIEIEIENGENEEEEN 44%
Free Streaming Music (e.g. Spotify or Pandora with ads, AccuRadio) HIIINIINGNGGEGEGEGEGEGEGEGEGEGEGEGEGEGE 44%
YouTube WITH ADS (not Premium) [ NG 43%
Sponsored by
Instagram [ N 42 %
AMERICAN

PUBLIC MEDIA® X/ Twitter [ RGN 33%

betterhelp Reddit GGG 37%

Eornn P()ckasts Facebook [HINNINIGIGEEEEEEEEEEEEN 36%
Snapchat NG 33%
]
I;IOEDIZI) IEAS prrwrrer D ODCAST Threads NG 32%
NETWORK
Discord | NG 32%

0% 10% 20% 30% 40% % % % % 90%
.
nlplr signalth
Insights

Base: For each media type, “Prime” users comprise adults 18+ who name media one of their top four ad-
supported media choices, used daily or "near daily"




SOUNDS

“The advertising on
[IMEDIA] feels authentic

and natura

Sponsored by

betterhelp

MEDIA

BODIES

IH

AMERICAN
PUBLIC MEDIA®

E=>r1 1 Podcasts

]
ST U IPODCAST
NETWORK
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Insights

Authenticity of Messaging

Streaming AM/FM Radio

Twitch

Podcasts WITH ADS

TikTok

Telegram

AM/FM Broadcast Radio

Paid Streaming Music WITH ADS (e.g. Amazon Prime Music, Tuneln)

Threads

Premium TV Streaming Services — WITH ADS (e.g. Peacock, Paramount Plus,...

X / Twitter

Free Streaming Music (e.g. Spotify or Pandora with ads, AccuRadio)

Free TV Streaming Services WITH ADS (e.g. Pluto, FreeVee, Roku Channel, Tubi)
Instagram

YouTube WITH ADS (not Premium)

Satellite Radio WITH ADS (e.g. talk, news)

Network or Cable TV — WITH ADS

Snapchat

Facebook

Reddit

Discord

I 507
S 43
45% *
I 45
I 44
I 2%
I 42
I 407
I 33
I 37%
I 3G
I 360
I 35
I 35
I 33
33
I 3
I 307
E— 7%
I 20%

0% 10% 20% 30% 40% 50% 60% 70%

Base: For each media type, “Prime” users comprise adults 18+ who name media one of their top four ad-

supported media choices, used daily or "near daily"

80%

90%

100%




SOUNDS
Consumers Trust the Voices of Podcasting

“I trust the people T ——— 6%
delivering the advertising Telegar . — 2%

Podcasts WITH ADS 39% *

MesSages on [MED'A]” Streaming AM/FI - NG 3%

Paid Streaming Music WITH ADS (e.g. Amazon Prime Music, Tunein) I 35%

TikTok NG 34%

X/ Twitter NN 3 3%

Snapchat NN 33%
Free Streaming Music (e.g. Spotify or Pandora with ads, AccuRadio) HIIINININIIIIIEEN 30%
Instagram [ R 299
AM/FM Broadcast Radio I 29%

Premium TV Streaming Services — WITH ADS (e.g. Peacock, Paramount Plus,... I ENEINGEGEGNEE 2 8%

Free TV Streaming Services WITH ADS (e.g. Pluto, FreeVee, Roku Channel, Tubi) [ N NG 2 6%
Sponsored by

YouTube WITH ADS (not Premium) I EEG@G 2 5%
AMERICAN

| PUBLIC MEDIA® Satellite Radio WITH ADS (e.g. talk, news) [ N 25%
betterhelp Reddit G 24%
Ea——= . asts Facebook NN 23%

Threads NG 23%

MOE DI AS PODCAST Network or Cable TV—-WITH ADS NG 2 1%
BODIE NETWORK

Discord I 19%

0% 10% 20% % % % % % % 90% 100%

npr signalhl

Base: For each media type, “Prime” users comprise adults 18+ who name media one of their top four ad-
supported media choices, used daily or "near daily"




SOUNDS

Podcasting, Streaming AM-FM Lead “Spot” Media in

“I trust the people Trustworthiness
delivering the advertising podcasts witk Aos [ 39%
messages on [MEDIA]”

streaming AM/FM [ 39%
Paid Streaming Music WITH ADS (e.g. Amazon Prime Music, Tuneln) _ 35%
Free Streaming Music (e.g. Spotify or Pandora with ads, AccuRadio) _ 30%
AM/FM Broadcast Radio _ 29%

Premium TV Streaming Services — WITH ADS (e.g. Peacock, Paramount Plus, _ 28%
Netflix, Amazon Prime Video w/ ads) 0

Sponsored by

Free TV Streaming Services WITH ADS (e.g. Pluto, FreeVee, Roku Channel, Tubi) _ 26%
AMERICAN

PUBLIC MEDIA®

% YouTube WITH ADS (not Premium) _ 25%

betterhelp
=or-11 Podcasts

Satellite Radio WITH ADS (e.g. talk, news) _ 25%
MEDIA I

BODIES I T IPODCAST
NETWORK Network or Cable TV — WITH ADS _ 21%

npr signalhl

0% 10% 20%

Base: For each media type, “Prime” users comprise adults 18+ who name media one of their top four ad-
supported media choices, used daily or "near daily"

90%

100%




SOUNDS

Skepticism of Social Media

“I trust the people
delivering the advertising
messages On [IVIEDIA]” Podcasts WITH ADS

Low effective recall (7%)

Telegram 42% —

X / Twitter
Snapchat

Instagram

Sponsored by

AMERICAN
PUBLIC MEDIA® Facebook

betterhelp

Low effective recall (7%)

== MaStS Threads —

MEDIA rr—— Low effective recall (5%)

BODIES SiriusXm m Discord —

npr signalhl

Base: For each media type, “Prime” users comprise adults 18+ who name media one of their top four ad-
supported media choices, used daily or "near daily"




SOUNDS

“I trust the people
delivering the advertising
messages on Podcasts”

Sponsored by

betterhelp

MEDIA

BODIES

AMERICAN
PUBLIC MEDIA

E>r1 1 Podcasts

ST U IPODCAST
NETWORK
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Men and Women Trust Podcast Advertising Equally

Base: For each media type, “Prime” users comprise adults 18+ who name media one of their top four ad-
supported media choices, used daily or "near daily"




SOUNDS

“I trust the people
delivering the advertising
messages on Podcasts”

Sponsored by

betterhelp

MEDIA

BODIES

AMERICAN
PUBLIC MEDIA®

E=>r1 1 Podcasts

ST U IPODCAST
NETWORK
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Trust In Podcast Advertising Highest Among 35-54s,
Podcasting Still #1 In Trust Among All Media for 55+

Base: For each media type, “Prime” users comprise adults 18+ who name media one of their top four ad-
supported media choices, used daily or "near daily"



SOUNDS

Podcasting Particularly Trustworthy With Multicultural Audiences

“I trust the people
delivering the advertising
messages on Podcasts”

Hispanic/Latino

Sponsored by

AMERICAN
PUBLIC MEDIA®

€ 4
betterhelp
=or-11 Podcasts

MEDIA rep——

ST ] PODCAST
BODIES NETWORK
Insights

Base: For each media type, “Prime” users comprise adults 18+ who name media one of their top four ad-
supported media choices, used daily or "near daily"




SOUNDS

What actions have you taken in
the last six months with respect podcasts WITH ADS
tO ads On eaCh media? YouTube WITH ADS (not Premium)

Premium TV Streaming Services — WITH ADS (e.g. Peacock, Paramount Plus, Netflix, Amazon...
Instagram

TikTok

Discussed the product with o
Ot h e rS Network or Cable TV — WITH ADS

AM/FM Broadcast Radio, on a regular radio

o,

- 28%
8% |
E

E

k

[

[

I

|

|

|

Console or PC videogames with ads (e.g. Apex Legends, Fortnite, Rocket League)

Free TV Streaming Services WITH ADS (e.g. Pluto, FreeVee, Roku Channel, Tubi)

Reddit

Free Streaming Music (e.g. Spotify or Pandora with ads, AccuRadio)

Mobile or smartphone games with ads (e.g. Monopoly Go!, Roblox, Royal Match, Dice Dreams)

Paid Streaming Music WITH ADS (e.g. Amazon Prime Music, Tuneln)
Sponsored by

X / Twitter

AMERICAN
PUBLIC MEDIA® Streaming AM/FM Radio, on a website, mobile app or smart speaker

% Snapchat
betterhelp

—— Satellite Radio WITH ADS (e.g. talk, news)
=>r-11 Podcasts .

Discord

————
Q’IOED[? LAS SiriusXm :;onchTnK Telegram

Threads
niplr signalth
Insights

Base: Podcast Primes




SOUNDS

What actions have you taken in
the last six months with respect
to ads on each media?

Wrote down a promotional code

Sponsored by

AMERICAN
PUBLIC MEDIA®

<9
betterhelp
=or-11 Podcasts

MEDIA rep——

ST ] PODCAST
BODIES NETWORK
Insights

Podcasts WITH ADS
YouTube WITH ADS (not Premium)

Instagram

Premium TV Streaming Services — WITH ADS (e.g. Peacock, Paramount Plus, Netflix, Amazon...

Facebook

Network or Cable TV — WITH ADS

AM/FM Broadcast Radio, on a regular radio

TikTok

Console or PC videogames with ads (e.g. Apex Legends, Fortnite, Rocket League)
Free Streaming Music (e.g. Spotify or Pandora with ads, AccuRadio)

Free TV Streaming Services WITH ADS (e.g. Pluto, FreeVee, Roku Channel, Tubi)
Reddit

Mobile or smartphone games with ads (e.g. Monopoly Go!, Roblox, Royal Match, Dice Dreams)
Paid Streaming Music WITH ADS (e.g. Amazon Prime Music, Tuneln)

Satellite Radio WITH ADS (e.g. talk, news)

X / Twitter

Streaming AM/FM Radio, on a website, mobile app or smart speaker

Snapchat

Telegram

Discord

Threads

Twitch

Base: Podcast Primes
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9%
5% |
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SOUNDS

What actions have you taken in

the last six months with respect podcasts it A0s  [ERET

. ? Instagram
to ads On eaCh medla ° YouTube WITH ADS (not Premium)

Facebook 11%

Premium TV Streaming Services — WITH ADS (e.g. Peacock, Paramount Plus, Netflix, Amazon...

Took a screenshot or picture o IETD

Network or Cable TV — WITH ADS

Free TV Streaming Services WITH ADS (e.g. Pluto, FreeVee, Roku Channel, Tubi)

Streaming AM/FM Radio, on a website, mobile app or smart speaker

Free Streaming Music (e.g. Spotify or Pandora with ads, AccuRadio)

Mobile or smartphone games with ads (e.g. Monopoly Go!, Roblox, Royal Match, Dice Dreams)
Paid Streaming Music WITH ADS (e.g. Amazon Prime Music, Tuneln)

Console or PC videogames with ads (e.g. Apex Legends, Fortnite, Rocket League)

Reddit

Sponsored by

AM/FM Broadcast Radio, on a regular radio
AMERICAN _
PUBLIC MEDIA® X / Twitter

% Snapchat
bEttthG‘lP _ _ Satellite Radio WITH ADS (e.g. talk, news)
=511 Podcasts Telegram

TN ™™o

Discord

]
Q’IOED[? LAS SiriusXm :;onchTnK Threads
Twitch

npr signalhl

Base: Podcast Primes




SOUNDS

What actions have you taken in
the last six months with respect podcasts WITH ADS
to ads on each media? retegram

YouTube WITH ADS (not Premium)
Premium TV Streaming Services — WITH ADS (e.g. Peacock, Paramount Plus, Netflix, Amazon

Facebook

Sea rChed for mOre infOrmatiOn AM/FM Broadcast Radio, on a regular radio
abOUt the brand Network or Cable TV — WITH ADS

TikTok

Free Streaming Music (e.g. Spotify or Pandora with ads, AccuRadio)

Free TV Streaming Services WITH ADS (e.g. Pluto, FreeVee, Roku Channel, Tubi)

Streaming AM/FM Radio, on a website, mobile app or smart speaker

Reddit

Mobile or smartphone games with ads (e.g. Monopoly Go!, Roblox, Royal Match, Dice Dreams)
X / Twitter

Sponsored by

Satellite Radio WITH ADS (e.g. talk, news)

AMERICAN
PUBLIC MEDIA® Paid Streaming Music WITH ADS (e.g. Amazon Prime Music, Tuneln)

- 27%
- 13%
- 11%
- 9% |

A%

E

F

K

[

[

I

a Console or PC videogames with ads (e.g. Apex Legends, Fortnite, Rocket League)

betterhelp

— — Snapchat
=511 Podcasts

Telegram

Discord

————
Q’IOED[? LAS SiriusXm :;onchTnK Threads

Twitch
npr signalHill

Base: Podcast Primes




SOUNDS

What actions have you taken in
the last six months with respect
to ads on each media?

Visited the brand’s social media

Sponsored by

<9
betterhelp

MEDIA

BODIES

AMERICAN
PUBLIC MEDIA®

E=>ri1 1 Podcasts
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NETWORK

SignaIHlll

Insights

Podcasts WITH ADS

Instagram

YouTube WITH ADS (not Premium)

Premium TV Streaming Services — WITH ADS (e.g. Peacock, Paramount Plus, Netflix, Amazon
Facebook

AM/FM Broadcast Radio, on a regular radio

TikTok

Network or Cable TV — WITH ADS

Free Streaming Music (e.g. Spotify or Pandora with ads, AccuRadio)

Console or PC videogames with ads (e.g. Apex Legends, Fortnite, Rocket League)
Reddit

Free TV Streaming Services WITH ADS (e.g. Pluto, FreeVee, Roku Channel, Tubi)
X / Twitter

Mobile or smartphone games with ads (e.g. Monopoly Go!, Roblox, Royal Match, Dice Dreams)
Streaming AM/FM Radio, on a website, mobile app or smart speaker

Paid Streaming Music WITH ADS (e.g. Amazon Prime Music, Tuneln)

Snapchat

Satellite Radio WITH ADS (e.g. talk, news)

Telegram

Discord

Threads

Twitch

Base: Podcast Primes

7/

L 26% |
. 15%
9% |

- 8% |

5% |

5% |
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SOUNDS

What actions have you taken in
the last six months with respect
to ads on each media?

Made an immediate purchase

Sponsored by

AMERICAN
PUBLIC MEDIA®

<9
betterhelp
=or-11 Podcasts

MEDIA rep——

ST ] PODCAST
BODIES NETWORK
Insights

Podcasts WITH ADS

Premium TV Streaming Services — WITH ADS (e.g. Peacock, Paramount Plus, Netflix, Amazon
Instagram

YouTube WITH ADS (not Premium)

AM/FM Broadcast Radio, on a regular radio

TikTok

Facebook

Network or Cable TV — WITH ADS

Free Streaming Music (e.g. Spotify or Pandora with ads, AccuRadio)

Console or PC videogames with ads (e.g. Apex Legends, Fortnite, Rocket League)
Reddit

Mobile or smartphone games with ads (e.g. Monopoly Go!, Roblox, Royal Match, Dice Dreams)
Streaming AM/FM Radio, on a website, mobile app or smart speaker

Free TV Streaming Services WITH ADS (e.g. Pluto, FreeVee, Roku Channel, Tubi)
Paid Streaming Music WITH ADS (e.g. Amazon Prime Music, Tuneln)

Satellite Radio WITH ADS (e.g. talk, news)

X / Twitter

Twitch

Discord

Snapchat

Telegram

Threads

Base: Podcast Primes

__13% |
13%
_12%
4%

4%

E

E
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Thank You.
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